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Abstract 

In recent years, the word "Buddha-like" has been widely spread through the Internet, 
and has become a label for youth to display themselves, thus deriving a kind of Buddha-
like subculture. "Buddha-like" is a kind of life attitude that it's fine to have something or 
not and there is no need to pursue or win anything and has nothing to do with the religion 
of Buddhism. The Buddha-like subculture reflects the young people's adaptive mentality 
under the modern fierce competition and the silent resistance to the mainstream 
positive and enterprising culture. This paper analyzes the Buddha-like subculture from 
the perspective of formation, cause and guiding strategies, to deepen the understanding 
of the Buddha-like phenomenon in Chinese youth. 
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1. Introduction 

In recent years, "Buddha-like life" and "Buddha-like Youngsters" have become popular hot 
topics among young groups. "Buddha-like" is a kind of life attitude that it's fine to have 
something or not and there is no need to pursue or win anything when facing the choice and 
competition. As soon as the word appeared, it quickly occupied a place in China's popular 
network culture, especially in the young groups. "Buddha-like" was selected as the top ten 
Chinese buzzwords in 2018 released by literary periodical Yaowenjiaozi. On December 19, 
2018, Chinese National Language Monitoring and Research Center released the top ten Chinese 
buzzwords in 2018, and "Buddha-like" ranked fourth [1]. 

2. The Formation of Buddha-like Subculture 

2.1. The Origin of "Buddha-like" 

This word was first used in 2014 by the famous Japanese magazine "non no". The "Soushoku 
Danshi" (translated as "grass-eating boys") introduced in this magazine is a kind of man who 
prefer to be alone, focuses on his own interests and is lack of interest in sex [2]. Subsequently, 
the word became popular on domestic social platforms. In December 2017, an article describing 
the attitude of post-1990s generations toward life has recently gone viral on Chinese social 
media, which resonates with millions of youth for reflecting their casualness and calmness 
under mounting social pressure. The article was first published on Xinshixiang official WeChat 
account with the title of "The first group of post-90s generation have become monks." By using 
the phrase "Buddha-like youngsters", it claimed that some of the post-90s generations, who 
were born between 1990 and 1999, have seen through the vanity of life and kept a casual and 
calm mindset toward career and life [3]. The phrase was well received by Chinese netizens 
because it has touched the nerves of the Chinese youth who are facing the fast-paced life and 
great mental pressure in China; the original WeChat post has been viewed by more than 1 
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million times and then read more than 60 million times on Sina Weibo two days later. Since 
then, the "Buddha-like" has rapidly exploded the Internet. 

2.2. The Development of "Buddha-like" 

In the process of its development, the word "Buddha-like" shows a strong ability of word 
formation. A series of words are derived from the word "Buddha-like", such as Buddha-like 
youngsters, Buddha-like children, Buddha-like parents, Buddha-like star tracer, Buddha-like 
life, Buddha-like passengers, Buddha-like students, Buddha-like buyer, Buddha-like diet. For 
example, "Buddha-like buyer" refers to such a group of consumers: when they shop online, they 
don't express negative comments, don't post pictures, don't compete with sellers, don't 
compete with express delivery, and maintain a calm mindset about the things they buy, even if 
the things are not good, they are not impatient. For another example, "Buddha-like star tracer" 
refers to such a group of star tracer: they do not pick up the plane, do not participate in quarrels, 
do not criticize and oppose the anti-fans. 

2.3. The Formation of Buddha-like Subculture 

In the Internet era, network buzzwords continue to emerge. At the beginning, "Buddha-like" is 
just a self-deprecating word of individual youth, but then it quickly formed a resonance among 
the young generation. Through the rapid spread of the Internet, the youth can find group 
consolation by expressing the "Buddha-like" attitude, thus making the Buddha-like subculture 
become an influential youth subculture and social cultural phenomenon. In the traditional 
society, "Buddha-like" mentality also exists, but it only represents the value choice of some 
young people, which does not necessarily develop into a group cultural phenomenon. With the 
help of powerful information dissemination ability of the network and the network's thumbs-
up, share, repost and other functions, the "Buddha-like" quickly develop an individual behavior 
into a network cultural phenomenon, and provide value choices for the Chinese youth who are 
facing the fast-paced life and great mental pressure. 

2.4. Social Assessment 

A Sina Weibo user commented: "Buddha-like properly describes the spirit and lifestyle of 
China's post-90s generation. Due to the great pressure and fierce competition in today's China, 
they become less ambitious and more casual in life" [4]. Since the word "Buddha-like" came into 
public view, there have been different comments on it. Some people think that "Buddha-like" 
reflects that young people have a new attitude and coping style to unnecessary disputes in life, 
in order to avoid the destruction of harmonious life caused by conflicts and excessive 
competitive consciousness. Others believe that the "Buddha-like" superficially emphasizes 
freedom and optimism, but in fact it is a kind of negative seclusion and existential pessimism, 
which will inevitably lead to value nihilism. In any case, the current popularity of "Buddha-like" 
reflects the confused mentality of people, especially the younger generation, and deserves 
attention from the whole society. 

3. Causes Analysis 

Although "Buddha-like" is a word derived from Japan, it also truly reflects the conflicting mental 
state of some young people in China. Although its popularity is caused by accidental factors, it 
is by no means caused by accidental factors. It contains profound social roots and 
characteristics of the times. Through searching, analyzing and summarizing the causes of 
"Buddha-like" in Zhihu (the most popular Chinese online community), and relevant papers [5, 
6, 7, 8, 9], the causes of Buddha-like subculture are not only the mentality swing in the period 
of social transformation and the survival pressure caused by high living costs such as house 
prices, but also the self-identity crisis of the youth and the external help of media environment. 
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3.1. Social Transformation Brings Uncertainty and Anxiety 

China is going through a historical stage of transformation from a developing country to a 
developed country. In the process of modernization, China is facing drastic changes in politics, 
economy, culture and society. The rapid social changes have not only aggravated the 
uncertainty and risk factors of the society, but also caused shocks and fluctuations in social 
mentality, and triggered a sense of anxiety among the people. First of all, in the period of social 
transformation, young people lose their clear life goals. Compared with the previous generation, 
this generation has different understanding of life. They no longer pay too much attention to 
the serious national political life, but pay more attention to themselves. However, their existing 
knowledge structure can’t help them find a suitable position in the rapidly changing and fierce 
competition in modern society, which leads to the sense of maladjustment, pressure, 
helplessness and loss. In addition, the gap between the rich and the poor, incomplete social 
security and other social problems continue to aggravate the sense of deprivation, injustice and 
insecurity of young people. When these anxieties are intertwined and can’t be effectively solved 
through external channels, it becomes a realistic choice to seek the way of self-consolation, and 
thus the "Buddha-like" mentality is born. Therefore, the relaxing of "Buddha-like" is only the 
appearance, and the uncertainty and anxiety behind it are the reality. The choice of "Buddha-
like" is just a kind of behavior reaction mode to deal with the risk of social uncertainty, which 
is a self-protection mechanism for contemporary youth to deal with anxiety. 

3.2. Less Chance of Success 

Because of the survivor bias, people have seen many successful cases on the Internet. However, 
there are only few successful cases in reality, for success requires not only ability, but also the 
support of opportunity, luck and environment. Objectively speaking, the opportunities for 
success in modern times are less than those in the previous generation. Since the reform and 
opening up, China's economy has developed rapidly, which brought opportunities for 
everyone's development. However, with the gradual improvement of the social system, the 
chances of success in a certain field become less and less. The pressure of modern competition 
has become greater for China's large population which cause is a serious phenomenon of talent 
involution. For example, the education background of college students is no longer competitive. 
In the past, "University" was synonymous with "elite education", and "college students" became 
a synonym of "elite". Over the past 40 years of reform and opening up, a total of 228 million 
people have applied for the college entrance examination. As a result, many people have 
obtained university degrees, and it is common for thousands of college students to compete for 
an ordinary job. Even if someone gets a job, with the help of the Internet, he can easily see the 
ceiling of their career, knowing that hard work does not necessarily bring more rewards and 
job promotion. 

3.3. Higher Cost of Living 

The increasing cost of living also reduces the desire to work hard. Some people think that 
"Buddha-like" mentality is the inevitable result of social development. From the perspective of 
the social development process and current situation, we are facing similar problems with 
Japan where the word "Buddha-like" originated: the abnormal development of the real estate 
and financial industries has kidnapped the entire economy, which makes it a reality and normal 
that even if you work hard for a lifetime, you may not be able to buy a house in a first-tier city. 
Compared with 10 years ago or 20 years ago, the competition pressure for modern young 
people to obtain good housing, education, medical and other social resources is greater. If these 
social resources are not available, it is difficult to form a family and provide security for the next 
generation. In addition, the one-child policy leads to the fact that most of the young people are 
the only children in the family, which means they are bearing the burden of supporting two old 
people. The high cost of living deprives the desire of young people to work hard. 



International Journal of Social Science and Education Research                                                              Volume 4 Issue 1, 2021 

ISSN: 2637-6067                                                                                                                          DOI: 10.6918/IJOSSER.202101_4(1).0031 

203 

3.4. Self-identity Crisis in Youth 

Human's ideology is constantly developing. Youth is a special period in which people's self-role 
and social-role expectation have conflicts. In this particular period, people are faced with 
multiple social contradictions and complex social environment. Their thoughts are easy to 
fluctuate and their values are also unstable. The "Buddha-like" mentality is not born out of 
nothing, but from the non "Buddha-like" state, which means one believing that hard work and 
persistence will be rewarded. However, people continue to accept negative feedback from 
reality after hard-working, which is the direct reason caused "Buddha-like" state, finally 
resulting in self-identity crisis. The concept of "self-identity" was first proposed by Erikson, a 
famous American psychologist, and has been widely used in the field of adolescent 
psychological research. It includes two parts: self-understanding and self-realization. For the 
lack of the ability to solve the difficulties in reality, the youth' self-efficacy is reduced and it is 
difficult to establish self-identity. In order to reduce the negative impact of disillusionment on 
self-worth, they have to lower their expectations of themselves and protect themselves with 
the "Buddha-like" mentality. Therefore, "Buddha-like" is a kind of self-adjustment scheme in 
the contemporary fierce competition atmosphere, which can help people to reduce the pressure 
and adapt to the society more easily. 

3.5. Internet Increases the Opportunities of Comparison 

In modern society, Internet technology and various social networking software have created 
material and technical conditions for the rapid spread of "Buddha-like". In addition, the Internet 
provide more information and more social comparison, which is also one of the reasons for the 
"Buddha-like" mentality. Network has become an indispensable part of people's life. Through 
the Internet, we can easily get information about stars and celebrities and the successful people 
around us, which makes us feel like we're not successful and excellent enough. In addition, in 
order to increase reading rate and sell knowledge courses, some media use sensational 
headlines and content to create anxiety, such as "your peers are abandoning you". In this kind 
of blind comparison, they will lose ourselves and increase sense of uncontrollability and anxiety. 

4. Guiding Strategies 

With the acceleration of modernization, the negative influence of modernity has appeared in 
some young people, and the "Buddha-like youngsters" came into being. We must strengthen the 
guidance to the youth, to avoid its development towards low desire direction. 

4.1. Establish Correct Outlook on Life and Values 

In this ever-changing modern society, it is difficult for people to find eternal values. Therefore, 
society must guide the youth to form healthy outlook on life and values, inspire the youth to 
turn over to think their life value and explore the eternal value and the unchanging truth. The 
production of material materials is the basis of human existence and development. However, if 
we regard material as the only goal, it is a departure from human nature, for the production of 
goods is an ideal means, not an end. We should create a good atmosphere of faith education in 
the whole society, so as to reduce the negative impact of the rising status of materials. 

4.2. Promote the Formation of Healthy Internet Subculture 

In the Internet era, WeChat, Weibo and other self-media are developing rapidly, which make 
everyone have a chance to express their own voice. However, the Internet is a double-edged 
sword, which can not only promote the formation of positive internet subculture, but also 
promote the spread of negative internet subculture. How to use the advantages of the Internet 
to promote the formation of positive and healthy subculture on the Internet, instead of 
eliminating negative voices by deleting posts, is worthy of people's thinking and exploration. 
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4.3. Creating More Jobs, Improve the Living Environment 

The essential reason for the Buddha-like subculture is the contradiction between the need to 
realize the ideal self and the reality lacking of ability and resources for self-realization. It is 
difficult to really understand the situation of Buddha-like youngsters through ideological 
education, and to exert positive influence on them. Only by creating more jobs, improving the 
social and economic structure, controlling the exorbitant housing prices and improving the 
living environment of the youth, can people have hope for a positive life. 

5. Conclusion 

As a kind of Internet subculture, Buddha-like subculture is a resistance to the mainstream 
culture which overemphasizes the sense of competition and the significance of struggle. 
Although it is criticized by people for its negative attitude towards life, we can't ignore its 
rationality of existence as a new culture, which makes it not only complete the independent 
wide dissemination, but also has a certain period of persistence and popularity. As a way of self-
adjustment of contemporary Chinese youth in the competitive social environment, the social 
and economic structure problems exposed by Buddha-like subculture deserve extensive 
attention from whole society. 
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