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Abstract 

Pop art was a major artistic revolution in the mid-20th century in Europe and America. 
It sprouted in Britain in the 1950s and flourished in the United States in the mid-1950s. 
Pop art does not create a style. It is not a style genre. Pop art is a revolution in artistic 
concepts. It is a subversion of existing artistic concepts. The most representative of Pop 
Art's generalization is the British painter Hamilton, that is "popular (designed for the 
public), short-term (short-term plan), forgettable, cheap, mass-produced, young (target 
youth) , Flashy, sexy, deceptive, charismatic and industrial. " Simply put, pop art is 
popular, popular, accessible to everyone, and easy to accept. This kind of art no longer 
exists with a stern face, but walks down the altar and comes to you and me. The art 
market is characterized by serving the masses and retailing mass-produced, inexpensive, 
daily necessities. Pop art is inextricably linked to the market. Andy Warhol is the leader 
of Pop Art. He uses the way of placing goods in the supermarket-neat and repeated 
arrangement, bright colors, and a good Pop Art work from a distance. Similarly, the 
market's operating philosophy is also to serve the public, and art eventually moves 
towards commercialization, which has given birth to a huge art market. 
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1. The Product of Popular Aesthetics-Pop Art 

1.1. Overview of Pop Art 

Pop art has been popular since its birth, which is inseparable from its artistic characteristics. 
First, Pop Art opposes the abstraction of expressionism. "The theme of Pop Art is everything 
that is beautiful and affectionate." Pop artists expressed their work in a humorous, relaxed and 
pleasant form, which not only showed their open-minded and optimistic attitude towards life, 
but also this form of artistic expression was acceptable to the public. Secondly, unlike other arts, 
Pop Art draws its material from life. It can transform ordinary objects in life into elements of 
artistic creation, showing the unknown charm of these objects. Because the creation of pop art 
originates from life and uses many current eye-catching objects, pop art has a relatively obvious 
era. Finally, pop art creations are usually straightforward, but in order to attract people's 
attention, exaggerated artistic expressions are often used. Therefore, pop art works often have 
strong visual impact. 

1.2. Characteristics of Pop Art 

Pop style is a popular style. It was born in the United Kingdom in the mid 1950s as an artistic 
expression. It is also called "new realism" and "new Dadaism." Those exaggerated, visually 
strong images that are more typical than real life express a kind of realism. The main form of 
pop art is graphics, which plays a pivotal role in product packaging and popularization. It uses 
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commercial elements in the market for art. Therefore, the popularity of contemporary art is 
precisely due to the rapid development of Pop Art. At the same time, Pop Art has achieved great 
success in the market. As the contemporary media has become popular and commercialized, 
Art has become the most widely spread art form in the 20th century. At this point, pop art has 
formed a popular style that blows to the lives of the general public. 

1.3. Pop Artist-Andy Warhol 

Andy Warhol once said: "Everything is beautiful, Pop is everything." In Pop's world, all objects 
can be considered artistic elements. Nowadays, pop art is more closely related to our lives, it 
affects all aspects of modern art. He advocates Pop Art and is also a leader of Pop Art. His 
influence on Pop Art is huge. He dared to innovate. His pop art also influenced Chinese art from 
the 1980s to the 1990s. During this period, Chinese art also formed a pop style. Some scholars 
also described portraits of political figures and "Cultural Revolution" posters. It is China's 
political pop art. 

2. Art Chooses Business or Business Chooses Art 

2.1. Artistic and Commercialization of Spectrum 

Andy sees the merchandise. The essence of goods is reproduction. Rather than price, the price 
of a commodity is created when you want to own it. Commodities are articles, and articles have 
use value without specific connotation. No matter how delicate the design of an article is, it 
cannot escape the nature of the product. Objects can be understood by anyone, but sometimes 
we can't understand objects, and most people can't understand or understand contemporary 
art. The reason is that most people don't understand the value of "this thing". Feelings in art are 
invaluable. The reason why they are called works of art is that the artist's feelings are attached 
to this object, and it is the medium for emotional communication. The appearance of many 
items at that time was dazzling. Andy's career is in advertising. The influence of this most basic 
means on an artist is evident. Most of Andy's works are American advertising paintings. 
Suddenly, the reproduction of objects has become so handy, which has a great impact on art, 
and many craftsmen and artists of the same era will face unemployment. 

The so-called commercialization is relatively artistic, and art can be a very individual and very 
free expression of personal emotions. And business has a clear purpose to express the subject 
of the designed object, whether it is artistic or commercial, the premise is to comply with the 
most basic public aesthetics-layout, color, elements, unify these aesthetic foundations. It's just 
that artisticization can have a very unique way of expression and can't be accepted by the public, 
while business is mainly for the public to accept and understand. Of course, business and art 
are generally combined, but they focus on different aspects. A common feature of Pop Art is that 
the popular commercial cultural image and everyday objects in urban life are the subjects, and 
the creative methods adopted often reflect the characteristics of the times of industrialization 
and commercialization. This characteristic of pop art has long influenced the development of 
television art in western countries. 

Andy Warhol: "If you think about it, a department store is a museum." It can be seen from his 
unique aesthetic vision that he is not only a commercial artist, but also a philosopher. 

2.2. Popular Pop Art 

Popular pop culture is a cultural phenomenon that emerges after humans enter industrial 
society. It is a cultural and industrial product that is disseminated through the mass media and 
produced by the cultural industry sector in accordance with modern production methods to 
meet the needs of the mass private cultural space. The art form produced by popular culture is 
also called pop art. Pure art creation belongs to the category of knowledge culture or elite 
culture and expert culture. It has its own relatively stable image and formal language system, 
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knowledge system (which is profoundly summarized through art history and aesthetic studies), 
and evaluation standards (mainly mastered in art history and Theoretical research institutions 
and intellectuals), what is more important is that there is a long process of aesthetic 
development behind it, and it has its own pursuit of very aesthetic value, and a relatively stable 
aesthetic taste system. The main purpose of pure art production is not Commercial and focused 
on the construction of cultural values. Although it can be marketed as a commodity as a labor 
product. 

Mass popular culture spreads the mass consumer culture. Combining the individuality of 
consumerism leads to extreme emphasis on individuality. Excessive publicity for individual 
desires has made individualism the mainstream of the times. Emphasizing personal needs at 
this time while fundamentally deconstructing various prior privileges and authority in 
traditional or modern society. While deconstructing transcendental privileges and authority, 
the deepest need for meaning is also being understood. As a result, people are fearless, cultural 
norms are exiled, and people lose valuable references to prove their existence. However, after 
all, man is seeking the meaning of his own existence and needs a corresponding value reference 
system. And pure art creation is always trying to construct a cultural way that is truly suitable 
for human survival. 

3. Pop Strategy from Pop Art to Business 

3.1. The "No Return" to the Commercialization of Art 

When it comes to art and business, everyone has a different perspective. Some people say that 
art is the purification of the soul, and it should be pure. Some people objected. So should art be 
commercialized? What made art go commercial? In today's commercial society, artists are no 
longer an "amateur" profession. They need to respect their artistic beliefs and also have to be 
recognized by the commercial market in order to get people's attention and attention. If artists 
can't even meet their needs for survival, there is no way to continue to create new works. 

Art and life are originally a unified whole. It is not a "reproduction" or "imitation" of life. It is 
life itself. Vico, Marx, Grosse, and Plehanno have all confirmed this with irrefutable facts. As a 
means of earning a living, that is, a profession, an artistic activity exclusive to some people is a 
product of social division of labor and belongs to the historical category. In the post-modern 
era, highly integrated industrial production has reduced the differences and restrictions 
between industries, and gradually integrated the entire production and consumption (physical, 
spiritual). And meaningless. In a sense, this is also a way to overcome the one-sided division of 
labor. Modern art, pre-modern art, and aesthetic concepts are based on the logical premise of 
the opposition between art and life, and sometimes even at the expense of life itself, so that art 
has become a kind of aristocracy that only serves a few elite classes. thing. When art becomes a 
manufacturable, operable, and reproducible activity, art production logically affirms the 
technical possibility of "everyone is an artist". 

3.2. Market-oriented "non-traditional" Forms 

In the context of socialization, most people are used to market segmentation, which means that 
they need to think more professionally. And works of art are also subdivided into a professional 
market, and the value of works directly affects the industry. With the continuous change of mass 
consumer demand, more people hope to establish their personal style through consumption 
methods, resulting in a variety of distinct and diverse consumer interests in the design field. 
The phenomenon of "prestige economy" arises. 

Indeed, contemporary life is an aesthetically rich life with unprecedented richness. It is 
increasingly difficult for contemporary art to surpass life, and even "professional" artists are 
increasingly difficult to surpass "industrial" artists. Art is only a component of enriching real 
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life. It can even be said to be a special component of the mass culture industry. Art can maintain 
a close observation and understanding of real life by choosing a pop culture strategy, while also 
gaining more direct involvement in life, and enabling art to gain more real and active life value 
in the interaction with popular pop culture and consumer culture So that they can have 
immediate meaning to the public and make art a public art. Of course, pop art strategy is far 
from the only choice of contemporary art. However, in the era of mass consumer society, 
consumer culture, popular pop culture and art, the firm realist position that pop art strategy 
holds will make it A very realistic choice of artistic strategy. 

4. Conclusion 

Pop art is full of controversy, and contradictions are naturally filled with it. Existence and 
commerce are independent from the world. It is random and elusive. Its commercial value is 
far beyond its artistic value. Superficial gorgeousness and mysterious ambiguous coexistence. 
Far more than the previous art style. 

The mass consumer society has become a globalized social background, and the trend of 
aestheticization of social life has made people's lifestyles more and more close to artistic 
lifestyles. Therefore, it is no longer possible to judge pure artistic creation in terms of existing 
artistic theory. Contemporary social functions. Contemporary digital replication technology 
and broadband information transmission technology are changing with each passing day. 
Human culture and information transmission methods continue to change, so that the spiritual 
and cultural life of the public continues to undergo unforeseen changes. Pure artistic creation 
needs to respond to such realistic conditions at any time. Relocate itself and continuously adjust 
the form of survival in order to continue to serve society and serve real life. The pop strategy of 
art is a realistic choice for the survival of contemporary art. Its exact meaning should be that 
art adjusts its own thinking mode, observes perspectives, existential forms, communication 
forms, communication strategies, and seeks to serve the needs of social life Serving the general 
public, becoming a form of existence that always bows to life and serves life in order to obtain 
greater social value. 

Pop art symbolizes the commercial era and has a strong symbolic character. Such works have 
no joy, no sorrow, no praise, but are different. Directly express material life in a very vulgar way. 
Design is for people, which determines the social and popular characteristics of its content. It is 
not a purely personal expression, but it reflects a wide range of human life. That's why Pop Art 
follows the guidelines and is widely used. Design should be moving, organically combining 
various elements of design. Make the design more in line with the development of 
commercialization, more in line with the needs of popular culture. 
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