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Abstract 

As a fresh form of communication, Vlog has been introduced into China from abroad. It 
has risen rapidly in just a few years and become the most popular video recording 
method at present. In the process of rapid development, Vlog has also encountered many 
problems in content, production technology, platform support and profit model, etc. It 
requires the joint efforts of creators, media platforms and the government to explore 
corresponding solutions, solve the difficulties in the development of Vlog, and promote 
its healthy development. 
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1. Introduction 

Vlog is the abbreviation of Video Blog, which is a Video diary integrating text, image and audio 
into one. After editing and beautifying, it can express the personality and show the creator's 
daily life. [1] As a fresh short video form emerging from YouTube, Vlog appeared in China 
around 2016, and emerged in 2017. In 2018, the number surged, and in 2019, it became a 
phenomenon of prominent topic. More and more users took part in the interaction of Vlog. 
However, under the appearance of vigorous development in China, there are obvious 
limitations of Vlog, which restrict the future development of Vlog to a large extent. Therefore, 
we must actively explore a series of workable countermeasures to improve the transmission 
environment of Vlog and promote the healthy development of Vlog. 

2. The Dilemma of Vlog Development in China 

2.1. Lack of Innovation and Serious Homogenization of Content and Form 

Vlog is an imported product. The original photographer in China was an overseas student. Over 
the past two years, more and more people have joined Vlog. As a form of video recording and 
sharing life, they mostly derive the content of Vlog from life, showing obvious non-fictional 
characteristics. They limit most of its content to food, travel, study abroad and other aspects, 
and the topic of selection is similar, with high similarity and serious tendency of 
homogenization. Meanwhile, since Vlog is still at a relatively low level in China and lacks high-
level producers and editors, most of the content of Vlog lacks innovation in aspects such as 
camera Angle and editing skills, and most of them imitate European and American works. 
Plagiarism and imitation are common. [2] 

As a short video form, innovation is the competitiveness of Vlog. If the creator only presents the 
life content in the form of Vlog uniformly, it will develop Vlog into a simple piling of life 
materials, and record the simple life chronologically. This will weaken the personal attributes 
and style of Vlog, make the content of Vlog lose its appeal. A sizeable amount of homogeneous 
content will make the audience aesthetic fatigue, thus losing interest in Vlog. 
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2.2. Lack of Depth, Content Tends to Vulgarize 

“Everyone is in the media”. From the perspective of user-generated content, everyone is free to 
create as a Vlog photographer and publisher. They can use their own camera equipment to 
shoot Vlog and spread their ideas and opinions. In the practice of communication, some 
bloggers, to attract the attention of the audience, get traffic, and pursue economic returns, are 
not afraid to use strange, dangerous and other means of expression, or in Vlog to show their 
daily life details and even privacy, no depth of thought. Or spread violence, pornography, 
curiosity, vulgar and other content, resulting in Vlog vulgarization. In addition, because of the 
low entry threshold of Vlog filming and the high or low education of bloggers, high-quality Vlog 
content is also scarce and most of the works are mediocre and boring. [3] 

2.3. Limited Shooting and Production Technology, and Great Difficulty in 
Quality Creation 

The creation threshold of Vlog is low, and most photographers are not those who have mastered 
professional shooting and editing technology. They only need a mobile phone to complete the 
production of Vlog, which makes the quality of works often not guaranteed. Therefore, a high-
quality Vlog still requires professional shooting equipment, excellent planning ability and 
professional editing ability, to produce high-quality content. High shooting and production 
conditions hinder many grassroots Vloggers to improve their pace. Through the analysis of 
Bilibili video website and others, we found that the Vlog videos presented by the exorbitant 
amount of play and interaction were relatively mature, with high-definition pictures, smooth 
Vlog clips, compact content and attractive points. All these require professional technical 
elements, professional camera tools and professional editing software techniques. 

2.4. Lack of Support from Professional Media Platforms 

As a foreign thing, The acceptance of Vlog in China is far less than that of foreign countries. The 
support of media platform is not enough, and the communication platform is single. Domestic 
Vlog communication lacks professional platforms like YouTube, and the communication is 
scattered, mainly in Bilibili, Sina Microblog, Kuaishou, Douyin, iQIYI, Youku, Toutiao, etc. But 
these are non-professional Vlog platforms. In China, Bilibili is currently a relatively centralized 
Vlog publishing platform, but the ACG culture has left a deep stereotype impression on the 
audience. However, other major domestic video websites, such as Youku and iQIYI, mostly focus 
on movies and TV dramas and lack the necessary UGC elements for Vlog. [4] The lack of 
professional platform support will, to some extent, reduce the group appeal of Vlog and hinder 
its development in China. 

2.5. Profit Model is not Perfect 

Vloggers make profits mainly through advertising brand cooperation and traffic monetization. 
Foreign YouTube website profit model is perfect, advertising model is very mature. Vloggers 
can make a living by creating Vlog, to survive. Because YouTube will work directly with 
Vloggers, they can directly earn considerable revenue from the platform when a certain number 
of videos are played.But the domestic development time is short, the website traffic realization 
mode is not perfect, Vloggers can get a very small profit. On Bilibili, Vloggers can work with 
advertising brands, except for a few fans who lead it. Besides earning advertising fees, other 
grassroots vloggers can only get income through the flow realization of Bilibili. However, at 
present, the flow realization of Bilibili gives creators paltry income, so creators cannot get 
material benefits and lack the soil for creators. Profit model is an important condition to 
improve the enthusiasm of creators and quality works. 
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3. Countermeasures and Suggestions  

3.1. Strengthen Innovation and Create Quality Vlog with Characteristics 

The principal reason for the homogeneity of Vlog content is that the creators have a single topic 
and blindly imitate western works. To change this situation, creators should make bold 
innovations in Vlog content and form, and explore the content with their own characteristics, 
audience interest and local characteristics in life. Fresh form and quality content is a brilliant 
way to grab the audience’s attention and the best way to grow Vlog. Plum Qi, for example, has 
tens of thousands of overseas fans on YouTube, and her popularity illustrates the allure of 
Chinese-style content. China has a lot of special customs and cultures, or a lot of interesting 
daily life, we can show to the audience through Vlog, let more people know the local cultural 
characteristics, customs and practices. For example, people in Guangdong like to drink 
afternoon tea, and there are also traditional tea houses in the streets of Chengdu. These are all 
with local characteristics, embodying the customs and culture of a certain place for a long time. 

3.2. Vlog Creators Should Improve their Comprehensive Quality 

Vlog creators should, on the one hand, strengthen their ideological cultivation, enhance their 
moral consciousness, and establish correct values. They also need to improve their Vlog 
shooting and editing skills, including proficiency in software operation, special effects, 
transition design, and understanding of editing knowledge. They should also improve their 
ability to create original UGC content. Vlog itself is a work presented to the public on behalf of 
the creator, through which the audience can get to know you better. Therefore, to make the 
content of Vlog better and the production more exquisite, you must improve your 
comprehensive quality. 

3.3. Media Platforms Should Strengthen Supervision and Punishment 

The supervision and punishment of media platform plays an important role in purifying The 
Content of Vlog. To create a healthy development environment for Vlog, the platform should 
actively undertake the responsibility of audit content, improve the audit mechanism and 
improve the audit technology. For videos and accounts that violate others’ copyright, have 
incorrect values, or violate social morality, we shall take disciplinary measures such as closing 
the number to keep illegal and vulgar Vlog content out of the market. For example, in September 
2018, Douyin cleaned up over 60,000 videos and permanently banned over 24,000 accounts. 
Most of these videos and accounts are related to copyright infringement, pornography and 
vulgarity, abuse and abuse, rumor and rumor spreading, spam advertising, uncomfortable 
content, suspected violations and violations of minors’ rights and interests, etc. [2] 

3.4. The Government Should Improve Relevant Policies and Regulations to 
Guide and Regulate Vlog 

To stimulate the enthusiasm of Vlog creators to produce high-quality content, the government 
needs to introduce relevant supporting policies to facilitate the development of their 
commercial and cultural industries and create a suitable environment for the innovative 
development of Vlog. In addition, the government should also play the role of “gatekeeper”, do 
a good job in legal education related to copyright, continue to plan and improve policies and 
regulations related to Vlog to restrict the production and dissemination of Vlog content, and 
guide Vlog to adapt to the mainstream values of our society. Based on the establishment of 
industry norms such as “The Detailed Rules of The Standards for The Audit of Short Network 
Video Content” and “The Management Specification of Short Network Video Platform”, the 
government may issue relevant Vlog management regulations to strengthen the audit and 
supervision of Vlog content and platform, to create a good media environment for the 
development of Vlog and make it develop towards standardization. [5] 
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3.5. Improve the Profit Model 

Vlog industry is inseparable from the support of capital, and commercial realization affects the 
development of the platform. The platform should improve its profit model, diversify Vlog’s 
profit methods, increase Vlog creators’ income, and offer additional rewards to creators with 
high video playback amount to improve their creativity and attract more creators to join the 
platform. 

4. Conclusion 

As a novel form of short video, Vlog has attracted the attention of the public and brought infinite 
expectations to the communication. However, as an imported product, Vlog has been 
developing rapidly in China, and it has exposed a series of defects and faced many challenges. 
With the joint efforts of the government, media platforms, creators and audiences, we can 
better solve the existing problems of Vlog and make it develop steadily and healthily. 
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