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Abstract 

Since the establishment of the National Tourism Resort, China's tourism industry has 
ushered in the era of leisure and holiday tourism. With the continuous upgrading of 
national consumption levels and consumption concepts, holiday tourism has become the 
choice of more and more tourists. Hot spring tourism resort is a kind of tourism project 
that has emerged in China in recent years. This paper analyzes the main factors affecting 
the development of hot spring tourism. These factors are: comprehensive quality of hot 
spring resources, natural and human landscape environment, source market and traffic 
conditions, regional economic development level, hot spring tourism culture 
characteristics and consumers' behavior. 
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1. Introduction 

With the continuous upgrading of national consumption levels and consumption concepts, 
holiday tourism has become the choice of more and more tourists. As one of the important 
categories of holiday tourism, hot spring vacation tourism is also increasingly favored by 
consumers, and the development boom of hot spring vacation tourism is also formed in China. 
However, along with the development boom, the phenomenon of the similarity of hot spring 
tourism development models and activities is becoming more and more serious. The vicious 
competition of the same type of hot spring tourism products is fierce. Some hot spring tourism 
projects are blindly launched, resulting in low comprehensive benefits and short life cycles. 
Therefore, it is necessary to analyze the influencing factors of hot spring tourism development 
and provide advice for the future development and construction of hot spring tourism resorts 
in China. 

2. Internal Factors Affecting Hot Spring Tourism Development 

2.1. Comprehensive Quality of Hot Spring Resources 

Hot spring resources are the main material basis for the development of hot spring tourism 
destinations, and are main factors that cause tourism attraction. It is also an objective and 
necessary condition for determining the location of hot spring tourism development. According 
to the study by Abdul Rahim Samsudin et al. (1997), the development value of hot spring 
tourism resources can be evaluated from the aspects of geological and geomorphological 
background, water quality, temperature and flow. Specifically, the geological and 
geomorphological background determines the stability of the hot springs, the 
geomorphological features of the hot springs and the conditions for the development of the land; 
the water quality determines the therapeutic function of the hot springs; the temperature and 
flow rate determine the reserves of the hot springs, which in turn affects the capacity scale and 
tourist destinations of the sustain development of hot spring tourism development. Among 
them, especially the flow, the trace elements and the therapeutic function of hot springs have 
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the greatest impact on the development of hot spring tourism, and become the main factor 
attracting tourists. Take the three well-known hot spring resorts in Zhejiang Province as an 
example (Table 1), all of which have the characteristics of large flow, colorless and odorless, 
containing various trace elements and curing various diseases. 

 

Table 1. Comparison of hot spring tourism resources in the three major tourist resorts in 

Zhejiang Province (Source: Network Data) 

Hot spring Yangming Hot Spring Resort Erlingshan Hot Spring Lin'an Hot Spring 

Daily 
water 
output 

More than 1,000 tons 4500 cubic meters 3000 cubic meters 

Type Weak alkaline sodium 
bicarbonate 

Weak alkaline sodium 
bicarbonate 

Low salinity type 

Trace 
element 

Fluorine, antimony, manganese, 
metasilicate, etc. 

Manganese, tungsten, 
fluorine, iron, selenium, 
uranium, nickel, etc. 

Radon, fluorine, 
strontium, barium, 
pistol, etc. 

Main 
treatment 
efficacy 

It has the functions of health care, 
beauty, skin care and 
recuperation. It can also promote 
metabolism and blood 
circulation, improve physical 
fitness and improve human 
immunity, relieve pain, eliminate 
fatigue, restore physical and 
mental function, relieve mood 
and rejuvenate vitality. 

It has a moisturizing 
effect on the skin, softens 
the stratum corneum, and 
anti-aging whitening. In 
addition, it also has the 
function of improving 
inflammation and 
diminishing scars. 

It has auxiliary 
treatment effects on 
cardiovascular, 
endocrine, 
gastrointestinal, joint, 
nerve and skin. 

2.2. Rich in Natural and Humanistic Tourism Resources 

It is often difficult to guarantee a large number of tourists throughout the year if you only rely 
on a simple hot spring bath (Abdul Rahim Samsudin et al, 1997: 283). The characteristics of the 
hot spring tourism market also indicate that the monthly change has a strong negative 
correlation with the climate, that is, the cold season is the peak season of hot spring tourism, 
while the hot season is the off season of hot spring tourism. Therefore, the peak and off season 
has become an unavoidable problem in the development of hot spring tourism. Comprehensive 
tourism development is the key to solving this problem. The richness of natural and human 
landscape around the hot springs has become a key factor in determining the success of 
comprehensive development of hot spring tourism. . In general, the more natural and cultural 
landscapes in hot springs, the higher the level of resources, the greater the overall tourist 
attraction.  

2.3. Hot Spring Tourism Culture Characteristics 

Tourism economy is a characteristic economy, characterized by the soul of tourism, and culture 
is the basis of characteristics (Zhang Guangrui, Wei Xiaoan et al., 2002). Hot spring tourism is 
essentially the experience of tourists bathing culture in hot spring tourism. The development 
of hot spring tourism is the shaping of hot spring bathing culture. In China, hot spring tourism 
resources are a kind of ubiquitous resources. With the emergence of a large number of hot 
spring resorts, tourists are not only satisfied with the needs of hot spring treatment, but also 
pursue the comprehensive cultural experience of hot spring tourism destinations. The 
characteristics of hot spring tourism culture have become the key factors determining the 
competitiveness of hot spring tourism. The materialized enjoyment of the single treatment of 
hot springs is upgraded to meet the cultural and spiritual level of modern consumption, and 
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developed into a leisure and holiday tourism with the theme of healthy culture, and successfully 
succeeded in natural landscape, architectural style, garden design and service methods. This 
theme has been shaped to create a long-lasting and sustainable hot spring resort. 

3. External Influence Factors of Hot Spring Tourism Development 

3.1. Customer Market And Traffic Conditions 

3.1.1. Customer Market Conditions 

In general, large-scale hot spring resorts rely on an ideal urban agglomeration, otherwise it will 
be difficult to meet or exceed the minimum number of visitors required to maintain operations. 
This requires hot spring tourism sites to be located in economically developed, populous cities 
or surrounding areas of megacities to ensure good customer market conditions. For example, 
Yangming Hot Spring Resort is 5 kilometers away from Shanghai-Hangzhou Expressway, 30 
kilometers away from Ningbo, less than an hour's drive from Hangzhou Xiaoshan International 
Airport and Ningbo Airport, and 2.5 hours drive from Shanghai. The superior geographical 
location has brought a large number of tourists to neighboring provinces and cities.In the Tibet 
Autonomous Region and Yunnan Province, where the hot spring resources are abundant in 
China, many hot springs are located in areas with low economic development and small urban 
population. In addition, the inconvenient transportation leads to the lack of tourist sources. 
Therefore, there are fewer successful hot spring tourism sites. 

3.1.2. Traffic Condition 

Natural hot springs are often located in remote mountainous areas. In addition to good source 
market support, hot spring tourism development must also have convenient internal and 
external transportation links with high-grade highways in the city, that is, the accessibility 
conditions of tourist destinations must be great.Taking the Qingxin Hot Spring Resort in 
Guangdong Province as an example, it has good location and resource conditions before the 
opening of the Qingsi First Class Highway. However, due to its poor accessibility conditions, the 
development of hot springs has been stuck in the simple use of resources. Visitors are also 
limited to the surrounding residents.The completion of the Qingsi Highway has greatly 
improved the accessibility conditions of the tourist destinations, making the major cities in the 
Pearl River Delta region within a four-hour traffic radius. The superior traffic conditions have 
brought a large number of tourists. 

3.2. Regional Economic Development Level 

The hot spring resort is different from the general resource-based tourist destination.It is a 
high-investment tourism project that utilizes the re-development of hot spring resources. The 
level of regional economic development largely determines the development scale and 
consumption level of hot spring tourism destinations. Similar to the theme park (Bao Jigang, 
1997), as a large-scale hot spring tourism development of corporate behavior, only in areas 
with relatively developed regional economy, can it have a large-scale investment capacity. 
Otherwise, only foreign investment will be introduced, or government actions will replace 
corporate behavior, and limited local fiscal revenue will be concentrated for investment. 

The impact of regional economic development level on hot spring tourism is also reflected in 
the consumption capacity of hot spring tourists. In general, the high investment in large-scale 
hot spring tourism projects requires high consumption and high tickets to ensure their survival 
and development. Taking Zhejiang hot spring tourism as an example, the ticket price is about 
200-300 yuan, and the accommodation price and food and beverage price are also much higher 
than the average level of general tourist destination. Therefore, only high-income residents in 
economically developed areas have such tourism spending power. 
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3.3. Decision Maker Behavior 

3.3.1. Investor Decision Making 

Investor decision-making behavior first affects the choice of hot spring tourism location. 
Investors master and use the information related to the development of hot spring tourism 
directly determines the advantages and disadvantages of hot spring tourism site selection, 
which in turn affects the development of hot spring tourism. 

Second, investor behavior determines the scale of investment in hot spring resorts. In general, 
large-scale hot spring resorts not only require high-quality environmental construction, but 
also need to build high-standard hot spring bathing, accommodation, catering, entertainment 
and other tourist facilities, which requires huge financial support; and small-scale hot spring 
resorts such as home-style hot springs in mountain areas require relatively little funding.In 
other words, the grade and scale of hot spring tourism development is largely determined by 
the investment of investors.  

Third, investor behavior determines the direction of development of hot spring tourism. The 
direction of development is related to individual factors such as investor experience, 
intelligence, preferences, desires and attitudes. For example, some investors choose the 
development direction of comprehensive hot spring tourism, and some choose themed hot 
spring tourism. 

3.3.2. Government Decision-Making Behavior 

At present, there are three main types of hot spring tourism development models in China: a. 
government investment and development; b. foreign investment and individual investment 
development; c. government and foreign investment cooperation development. For the first 
development model, the government decides the location selection, investment scale and 
development direction of hot spring tourism development. For the second development model, 
the government influences the development of hot spring tourism sites in terms of decision-
making projects, investment promotion, policy support, and infrastructure support for hot 
spring tourism projects. For the third development model, the government not only decides to 
attract investment, decides on projects, provides preferential policies, and builds infrastructure, 
but also participates in the decision-making of site selection, development and implementation, 
and management of hot spring tourism destinations. 
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