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Abstract	

With	 the	 rapid	 development	 of	 the	 tourism,	 high	 progress	 of	 the	 informational	
technology	 and	 the	 frequent	 communication	 between	 countries	 in	 the	 world,	
information	dissemination	and	its	obtaining	has	become	more	and	more	important.	By	
following	the	informational	trend	of	media,	Maldives	has	entered	a	new	media	era	led	by	
internet	 whose	media	 industry	 has	 achieved	 remarkable	 development.	 This	 article	
mainly	 introduced	 the	 current	 condition	 and	 predicament	 of	 Maldives’	 media	
development	and	offered	some	suggestions	for	its	future	prospects.	
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1. Introduction		

Maldives	is	an	island	nation	in	the	Indian	Ocean,	which	consists	of	26	atolls	and	more	than	1,000	
islands,	 located	 in	 the	southwest	of	Sri	Lanka	and	 India.	Maldives	 is	one	of	 the	most	widely	
distributed	 countries	 in	 the	world.	 It	 is	 also	 the	 smallest	 country	 in	 Asia	who	 has	 430,000	
inhabitants	approximately.	
In	 the	 past	 years,	 Maldives’	 media	 industry	 developed	 in	 a	 slow	 pace	 owing	 to	 its	 small	
population,	dispersed	islands,	the	inconvenient	traffic	as	well	as	the	backward	technology	and	
capital	 shortage.	 In	 1998,	 Maldives’	 government	 established	 the	 department	 of	 Public	
Information,	Art	and	Culture	for	the	responsibility	of	news,	publishing,	broadcast,	television,	
and	culture	etc.	At	present,	Maldives	has	possessed	its	own	newspapers,	weekly	magazine	and	
also	has	its	national	public	radio,	state	television	and	Internet	[1].	

1.1. Maldives’	Media	Types	
1.1.1. Newspapers	and	Magazines 
In	2001,	Maldives	government	established	more	than	200	newspapers	and	magazines	such	as	
Haveeru,	Newspaper	Miadhu,	Aafathis	newspaper,	and	Monday	Times	etc.		
1.1.2. Press	and	Publishers	Council	
Maldives	has	set	up	Publishers	council	to	manage	and	supervise	the	affairs	of	press	and	news.	
While	it	only	has	one	official	publishing	house	domestically	and	besides,	it	has	few	local	writers	
and	well‐known	works.		
1.1.3. Internet	
Now	Maldives	has	set	up	the	broadband	services.	The	government	departments	and	some	news	
media	enterprises	have	established	their	own	websites	on	the	Internet.	Especially	the	tourism	
departments	and	companies	enhanced	their	influences	and	popularity	by	online	advertising.	It	
was	gradually	becoming	the	rigid	demand	for	Maldives	people	to	read	news	and	current	affairs,	
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acquiring	 knowledge,	 searching	 information,	 expressing	 opinions	 or	 seeking	 business	
cooperation	on	internet.	
While	 due	 to	 scatteration	 of	 the	Maldives	 islands,	 it	 is	 difficult	 to	 construct	 the	 accelerated	
informational	system;	besides,	 the	slow‐speed	and	high‐cost	dial‐up	connections	has	greatly	
restrained	the	use	scope	of	internet.	Hence,	most	outlying	islands	have	not	yet	set	up	Internet	
services.	
1.1.4. Broadcast	and	Television	
According	to	the	statistics,	in	1990,	Maldives	residents	has	owned	27848	radios	which	means	
average	 7.6	 residents	 has	 one	 radio.	 Presently,	 television	 has	 covered	 in	 most	 families.	
Watching	TV	has	become	one	of	local	people’s	daily	activities	on	some	islands.	In	the	past	two	
decades,	TV	stations	have	made	great	efforts	to	expand	the	influence	of	TV	channels	in	order	to	
provide	better	services	to	residents,	not	only	opening	up	exclusive	channels	in	many	different	
fields,	but	also	almost	all	the	TV	channels	having	set	up	online	news	sites	to	maximize	the	use	
of	social	media	to	expand	the	sources	and	types	of	information	that	residents	receive.	As	it	was	
known,	 there	 were	 nine	 TV	 stations,	 nine	 online	 websites	 and	 three	 radio	 stations	 in	 the	
Maldives.	Among	these	media,	PSM's	media	channels	account	for	the	majority.		

1.2. Public	Service	Media	
Public	Service	Media	 (PSM	 for	 short),	 is	a	major	player	 in	Maldives	media	 industry	and	 the	
official	media	of	Maldives.	PSM	provides	residents	with	television,	radio,	web	and	paper	media	
services	 that	 satisfy	 residents.	 Before	 2015,	 PSM	 only	 operated	 the	 television	 station	 of	
Television	Maldives,	but	in	recent	years	the	company	is	launching	new	channels	(e.g.	Majlis	TV,	
Munnaaru,	Yes	TV)	and	three	radio	channels	using	Dhivehi	(e.g.	Dhivehi	Raajeyge	Adu,	Dhivehi	
FM	and	Dheenuge	Adu).	It	is	worth	mentioning	that	these	three	broadcast	channels	are	also	the	
only	 radio	 channels	 in	 Maldives.	 Television	 Maldives,	 referred	 to	 as	 TVM,	 is	 the	 national	
television	channel	of	Maldives.	The	target	audience	of	TVM	are	people	of	the	whole	country.	In	
order	 to	 satisfy	different	needs	of	people	of	 all	 ages	 in	 the	 country,	 the	 content	of	 the	TVM	
contains	 the	 latest	 news	 and	 entertainment	 programs	 which	 has	 been	 more	 integrated	
compared	with	other	TV	stations.	While	other	PSMs	are	setting	up	new	channels	with	more	
specific	and	special	programs.	Majlis	TV	was	officially	 launched	on	August	17,	2015	 to	help	
citizens	understand	the	work	of	the	legislature	and	it	concentrated	in	the	the	parliamentary	
affairs.	This	channel	exclusively	broadcasts	relevant	council	minutes,	committee	meetings,	and	
provides	in‐depth	coverage	and	analysis	of	the	motion.	Yes	TV	was	built	up	in	2016	to	entertain	
young	 people,	mainly	 about	 entertainment	 and	 sports.	 Established	 on	 December	 29,	 2016,	
Munnaaru	 is	 a	 religious	 channel	 designed	 to	 help	 viewers	 better	 understand	 Islam	 and	
strengthen	 the	 religious	 beliefs	 of	 local	 residents.	 According	 to	 the	 survey,	 PSM	 is	 popular	
among	 the	 public	 and	 is	 expanding	 its	media	 business.	Maldives	 TV,	 the	 first	 international	
channel	 in	Maldives,	was	officially	set	on	November	7,	2016.	The	channel	 is	aimed	at	global	
visitors	who	want	to	explore	and	experience	the	rich	culture	of	Maldives.	On	May	3,	2017,	PSM	
News	was	founded	as	the	first	24‐hour	news	channel	in	Maldives,	covering	news	about	national	
development	projects,	politics	and	other	related	issues	across	the	country.	These	unremitting	
developments	on	media	make	PSM's	media	business	expand	in	size	and	become	more	and	more	
popular	among	the	public.	The	continued	development	of	 the	official	media	of	 the	Maldives,	
PSM,	has	positively	demonstrated	the	steady	development	of	all	aspects	of	the	Maldivian	media	
industry.	
While	as	Maldives	is	an	archipelago	country,	the	residents	are	scattered	on	different	small	and	
dispersed	 islands,	 it	 is	 very	 hard	 to	 lay	 submarine	 TV	 cables.	 Therefore,	 on	 the	whole,	 the	
television	industry	in	Maldives	is	still	in	underdeveloped	status	with	relatively	low	popularity.	
Even	in	some	remote	islands,	residents	are	still	unable	to	read	newspapers	or	watch	TV	[2].		
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2. The	Survey	on	the	Media	Use	by	Maldives’	Residents		

To	better	understand	the	basic	status	of	Maldives’	residents’	media	utilization	in	daily	life	under	
the	rapid	development	of	international	media,	a	social	survey	has	been	conducted.	The	results	
are	as	follows:	

 
Figure	1.	Residents’	choice	on	media	regularly	in	daily	life	(A.	Newspaper;	B.	
Broadcast/Radio;	C.	Television;	D.	Internet;	E.	Verbal	Communication.)		

 
Figure	2.	The	frequency	for	the	residents	to	use	media	(A.	every	day;	B.	three	times	a	

week;	C.	once	a	week;	D.	less	than	once	a	week.)	

 
Figure	3.	The	main	information	that	the	residents	get	by	media	(A.	Politics	&	Laws;	B.	

Economics;	C.	Sports;	D.	Culture	&	Education;	E.	Entertainment;	F.	Society)	
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Figure	4.	The	relevancy	of	the	information	to	the	residents’	daily	life	(A.	very	much	

related;	B.	relatively	related;	C.	just	so‐so;	D.	not	at	all)		
	

According	to	the	results	of	the	survey	above,	it	could	see	that	people	has	a	high	rate	of	media	
use,	and	network	is	the	main	options	for	residents;	besides,	the	information	obtained	by	media	
ranges	 to	almost	every	 field	and	 the	 information	 they	get	mostly	 service	 for	 their	daily	 life,	
which	shows	that	media	has	played	a	very	important	role	in	Maldives	residents’	life.	Therefore,	
it	is	significant	to	follow	the	developing	trend	of	the	global	media	industry	and	enter	the	era	of	
Internet‐led	emerging	media	so	that	makes	full	use	of	media	to	service	the	local	people’s	life.	.	

3. The	Importance	of	Improving	the	Development	of	Maldives’	Media	
Industry	

Media	 are	 the	 eyes	 that	 access	 to	 the	 world.	 Conformed	 to	 the	 current	 international	
development	 trend	 of	 the	 information	 technology,	 Maldives	 accelerated	 its	 media	 industry	
development	so	as	to	open	itself	to	the	outside	world	and	draw	on	the	feasible	political	and	
economic	management	methods	for	the	country’s	own	development	and	progress.		
Furthermore,	the	news	media	can	publicize	the	government	policies	and	plans	which	could	be	
benefit	for	the	effective	implementation	of	policy	domestically.	It	could	also	widely	propagate	
knowledge,	 skills	 and	 values	 and	 so	 on	 to	 broaden	 people’s	 horizon	 and	 guide	 people’s	
behaviors	so	as	to	stabilize	the	country	and	facilitate	state	management.	Besides,	the	reports	of	
various	important	events	and	anecdotes	at	home	and	abroad	could	enable	people	to	keep	pace	
with	the	times	which	could	contribute	to	the	country	and	human	progress.		
Moreover,	 as	 fishing,	 tourism	 and	 shipping	 are	 the	 three	 pillar	 industries	 of	 island‐country	
Maldives.	The	development	of	media	is	of	great	importance	for	publicizing	new	fishery	scientific	
and	technological	knowledge,	weather	and	other	real‐time	information	for	aquaculture	farmers	
so	as	to	facilitate	fishermen’s	productive	activities.	In	addition,	media	is	an	important	channel	
for	advertising	the	local	landscapes	to	the	world.	By	media	it	attracts	more	foreign	tourists	to	
travel	and	consume	in	the	country	to	promote	the	nation’s	economy	development	[3].		
The	substantial	development	of	 television,	 Internet	and	other	modern	media	has	effectively	
enriched	the	living	standards	of	local	residents	and	improved	their	daily	entertainment	level	to	
some	 extent.	 At	 the	 same	 time,	 local	 residents	 could	 learn	 some	 concept	 of	 economic	
development	by	media	and	grasp	some	business	opportunities	to	create	wealth	and	increase	
household	 income	 with	 the	 help	 of	 the	 current	 highly	 developed	 tourism	 industry.	 In	 the	
meanwhile,	 the	 development	 of	 the	 news	 and	 media	 industry	 would	 provide	 employment	
opportunities	for	the	local	people	to	some	extent.	
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Additionally,	as	a	part	of	media	industry,	the	development	of	the	Internet	technology	industry	
can	 effectively	 drive	 the	 country's	 research	 and	 development	 on	 Internet	 and	 promote	 the	
development	of	national	Internet	and	other	high‐tech	information	technologies.	Hence	it	could	
stimulate	new	investment	projects	for	domestic	and	foreign	enterprises,	which	can	introduce	
foreign	 capital,	 increase	 the	 inflow	 of	 domestic	 capital	 and	 promote	 the	 development	 of	
financial	market.	

4. The	Suggestion	for	Future	Development	of	Maldives’	Media	

With	the	rapid	development	of	economy	and	society	of	the	world,	people’s	pursuing	for	the	life	
has	 gradually	 turned	 to	 enjoying‐type	 and	 developmental‐type	 life	 from	 the	 pursuing	 of	
surviving‐type	life.	People	try	to	seek	for	comfort	and	relax	from	the	tense	and	busy	modern	
life	which	effectively	promote	the	development	of	tourism	and	correlated	industries.	Therefore,	
Maldives,	being	well	known	for	its	tourist	attractions,	is	directly	benefit	from	the	tourism.	In	
order	 to	 increase	 the	revenue	of	 tourism,	 it	 is	extremely	urgent	 for	media’s	 springing	up	 to	
effectively	explore	the	international	market,	attract	customers	and	win	economic	benefits	by	
carrying	out	effective,	extensive	and	innovative	marketing	and	advertising.	In	the	meantime,	
media’s	development	enriches	 local	 residents’	 entertainment	activities	as	well	 as	help	 them	
keep	 close	 contact	 with	 the	world.	 Hence,	 it	 is	 necessary	 for	Maldives	 to	 accelerate	media	
development.	These	are	some	suggestions	for	Maldives’	media	construction.		
(1)	Learning	experience	from	other	media‐advanced	countries	
Maldives	 is	 a	 small	 developing	 country	 in	 Asia	 whose	 economy	 and	 technology	 lagged	 far	
behind	 compared	 with	 some	 well‐developed	 countries,	 learning	 their	 successful	 media	
development	mode	could	greatly	reduce	the	barriers	and	obstacles,	 for	 instance,	bringing	in	
advanced	information	communication	technology	and	building	up	a	comprehensive	and	stable	
information	communication	system.	In	this	way	it	could	strengthen	its	communication	with	the	
world	so	that	spreads	its	unique	scenery	to	abroad	tourists	and	attract	foreigners	to	visit	and	
consume	in	the	country	[4].				
(2)	Integrating	new	media	and	traditional	media	
The	 new	 media	 focus	 on	 users’	 experience,	 and	 are	 endowed	 with	 the	 following	 features	
including	diversification,	personalization,	real‐time	and	massive	transmission	compared	with	
the	 traditional	 media’s	 one‐way	 transmission	 and	 passive	 receive	 of	 information;	 while	
traditional	 media	 has	 its	 regular	 audiences	 and	 broad	 influences.	 Hence,	 integrating	 the	
advantages	 of	 new	 media	 and	 traditional	 ones	 could	 fully	 mining	 and	 integrating	 the	
informational	 resources	which	 therefore	 achieve	 a	more	 stable	 and	 faster	 development	 by	
making	full	use	of	the	advanced	technologies,	mature	platforms	and	channels	[5].	
(3)	Focusing	on	the	content	construction	of	media	
Content	 is	 the	 core	 competitiveness	 of	 media.	 People	 are	 willing	 to	 search	 for	 effective	
information	 in	 a	 short	 time.	 Hence	 it	 is	 important	 to	 produce	 accurate,	 short,	 fresh	 and	
attractive	information	for	users.	In	terms	of	service,	it	should	study	the	different	needs	of	users	
to	produce	characteristic	information	for	targeted	customers	[6].	
(4)	Improve	the	interactive	communication	between	media	and	users	
Attracting	users	to	provide	opinions	and	suggestions	on	media	utilization	is	an	effective	way	
for	media	to	update	itself,	since	users	are	the	ones	who	exactly	use	the	products	and	know	the	
products’	advantages	and	shortcomings.	In	this	way	it	looks	like	the	media	seeing	itself	in	the	
mirror	and	it	could	easier	to	produce	information	that	meet	users’	needs.	
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5. Conclusion	

The	media	development	of	Maldives	has	shown	a	clear	upward	trend	in	recent	years	with	the	
technological	innovation	and	popularization	while	there	is	still	shortcomings	need	improving.	
Therefore	 some	 suggestions	 in	 this	 article	 has	 made	 for	 Maldives	 to	 enhance	 its	 media’s	
development.	
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