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Abstract	

The	characteristics	of	the	course	of	"consumer	behaviour",	it	involves	some	problems,	
such	as	wide	range	of	subjects,	lack	of	systematic	and	integrated	course	knowledge,	and	
lack	 of	 innovation	 in	 "case"	 teaching,	which	 restrict	 the	 further	 development	 of	 the	
course	and	hinder	the	realization	of	teaching	objectives.	This	paper	conducts	targeted	
optimization	design	on	the	structure	and	organization	of	the	teaching	content	based	on	
the	characteristics	of	PBL	 teaching	mode,	 in	order	 to	enhance	 students'	 independent	
learning	and	innovation	ability,	and	provide	reference	for	the	reform	of	course	teaching	
and	the	cultivation	of	talents.	
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1. Introduction	

The	research	on	consumer	behaviour	 in	China	started	 late.	Compared	with	other	courses	of	
marketing,	the	development	of	this	subject	lags	behind.	Since	1999,	when	professor	Lu	taihong	
studied	Chinese	consumers	by	means	of	localization,	Chinese	academic	circles	have	got	rid	of	
the	 theories	 and	methods	 of	 western	 consumer	 behaviour	 research.	 Since	 then,	 numerous	
translated	 works	 and	 textbooks	 named	 "consumer	 psychology"	 and	 "consumer	 behaviour"	
have	 appeared	 consecutively,	 providing	 a	 good	 start	 for	 the	 research,	 application	 and	
dissemination	of	consumer	behaviour	in	China	[1]	[2].	Today,	with	the	rapid	development	of	
nearly	three	decades,	the	course	of	"consumer	behaviour"	in	China	has	achieved	remarkable	
results,	but	there	are	still	some	problems	in	its	teaching	content	and	model,	such	as	wide	range	
of	subjects,	lack	of	systematic	and	integrated	course	knowledge,	and	lack	of	innovation	in	"case"	
teaching	 [3]	 [4].	 The	 existence	 of	 these	 problems	 has	 hindered	 the	 realization	 of	 teaching	
objectives	and	seriously	affected	the	reform	and	development	of	the	course	teaching.	How	to	
infuse	 new	 teaching	 methods	 and	 concepts	 into	 the	 teaching	 of	 consumer	 behaviour	 is	 a	
question	worth	pondering.	
This	 paper	 aims	 at	 improving	 the	 teaching	 methods	 and	 contents	 of	 consumer	 behaviour,	
combines	the	PBL	teaching	mode,	and	conducts	targeted	optimization	design	for	the	structure	
and	organization	of	the	teaching	content	of	consumer	behaviour,	in	order	to	enhance	students'	
independent	 learning	and	innovation	ability,	and	provide	reference	for	the	reform	of	course	
teaching	and	the	cultivation	of	talents.	

2. Discussion	of	PBL	Teaching	

2.1. PBL	Teaching	Mode	
The	PBL	teaching	mode	(Problem	Based	Leaning	is	problem‐oriented	learning,	also	known	as	
question‐oriented	learning)	originated	in	medical	education	in	the	1950s,	which	is	a	complete	
set	of	methods	to	motivate	students	to	learn	independently	by	designing	learning	situations	[5].	
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The	teaching	mode	refers	to:	the	teacher	guides	and	stimulates	students	to	learn	independently	
through	the	problem‐oriented	teaching	method,	so	that	students	can	master	the	corresponding	
learning	content	flexibly.	This	model	breaks	the	boundary	between	course	knowledge	module	
and	even	subject	knowledge,	combines	course	knowledge	with	practical	problems,	and	is	self‐
oriented	teaching	centring	in	students.	

2.2. The	Characteristics	of	PBL	Teaching	Mode	
PBL	teaching	mode	is	characterized	by	breaking	thinking	limitation	and	emphasizing	learning	
autonomy.	First,	students	can	get	out	of	the	thinking	limitation	of	problems	in	a	single	subject	
and	 learn	 independently	 around	problems	 through	open	question	discussion	and	divergent	
thinking.	 On	 the	 premise	 of	 meeting	 the	 teaching	 objectives	 of	 the	 course,	 the	 ability	 of	
independent	 learning	 and	 innovation	 can	 be	 improved	 through	 the	 acquisition	 and	
understanding	of	new	knowledge	[5]	[6].		
Secondly,	 the	 implementation	 of	 PBL	 teaching	 on	 the	 course	 can	 encourage	 students	 to	
constantly	 think	 and	 independently	 seek	 solutions	 to	 problems.	 Students	 not	 only	 need	 to	
understand	the	course	knowledge,	but	also	need	to	consult	extracurricular	materials	and	learn	
to	 summarize	 and	 organize	 the	 knowledge	 in	 literature	 research.	 In	 the	 process	 of	 solving	
problems,	the	teacher	does	not	intervene	and	prompt,	but	only	plays	the	pointing	and	guiding	
role	at	 the	critical	moment.	Teachers	are	no	 longer	 inculcators	of	knowledge,	but	guiders	of	
knowledge.	It	can	be	seen	that	the	PBL	mode	has	changed	the	four‐stage	teaching	mode	of	"I	
teach	and	you	listen,	I	solve	and	you	watch"	and	"preview	‐	lecture	‐	review	‐	examination",	and	
improved	students'	ability	to	acquire	new	knowledge	and	skills.	It	encourages	students	to	have	
the	courage	to	ask	questions	during	discussion,	and	cultivates	students'	independent	learning	
spirit	to	solve	problems	and	find	answers,	highlighting	the	teaching	philosophy	that	"students	
are	the	subject,	discussion	is	the	soul,	self‐study	is	the	key"	[6].		

3. The	Combination	of	PBL	Teaching	and	"Consumer	Behaviour"	Course	
Teaching	

The	 course	 of	 "consumption	 behaviour"	 is	 characterized	 by	 strong	 practicality,	 complex	
interdisciplinary	and	high	demand	for	innovation.	In	view	of	the	features	and	major	problems	
of	this	course,	it	is	necessary	for	us	to	reform	the	teaching	content	and	methods	of	"consumer	
behaviour",	 introduce	PBL	 teaching	mode,	 improve	 the	 teaching	methods	and	contents,	and	
enhance	students'	independent	learning	and	innovation	ability.	

3.1. Innovation	of	Course	Knowledge	Module	Design	
The	concept	and	idea	of	course	reform	and	design	are	to	design	the	course	teaching	"guidance	
problem"	 and	 organizational	 construction	 course	 content	 based	 on	 the	 teaching	 concept	 of	
problem‐oriented	PBL,	which	contains	both	the	classic	content	of	consumer	behaviour	and	the	
new	development	and	application	of	consumer	behaviour.	In	the	layout	of	the	teaching	chapters,	
it	 includes	 the	 internal	 part	 that	 affects	 consumer	 behaviour,	 the	 external	 part	 that	 affects	
consumer	behaviour	and	the	analysis	part	of	consumer	purchase	process.	The	internal	factors	
mainly	include	purchase	motivation,	perception,	learning	and	memory,	formation	and	change	
of	 consumer	 attitude,	 and	 consumer	 personality.	 The	 external	 factors	mainly	 focus	 on	 two	
themes	 (social	 class	 and	 consumer	 behaviour,	 social	 group	 and	 consumer	 behaviour).	 The	
course	content	is	divided	into	nine	chapters,	and	the	chapter	structure	is	shown	as	follows:	
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Figure	1.	Chapter	structure	of	the	course	

	
As	shown	in	the	Figure	1,	“Consumer	behaviour”	is	divided	into	three	levels:	internal	factors	
that	 influence	consumer	behaviour,	external	 factors	that	 influence	consumer	behaviour,	and	
purchase	 decision‐making	 process.	 It	 is	 divided	 into	 the	 knowledge	 modules	 of	 purchase	
motivation,	 perception,	 learning	 and	memory,	 formation	 and	 change	 of	 consumer	 attitude,	
consumer	 personality	 and	 lifestyle,	 social	 class	 and	 consumer	 behaviour,	 social	 group	 and	
consumer	behaviour,	and	purchase	decision	analysis,	etc.	[1]	[2].	In	order	to	make	the	logical	
system	 clear,	 the	 structure	 rigorous,	 the	 combination	 of	 theory	 and	 practice,	 reflect	 the	
progress	 and	 development	 of	 consumer	 behaviour	 discipline,	 reflect	 new	 ideas	 and	 new	
methods,	 the	modular	design	of	teaching	content	strives	to	meet	the	needs	of	 flexibility	and	
diversity	of	teaching	organization.	

3.2. Innovation	of	Teaching	Content	Organization	Model	
The	design	of	"question"	is	the	essence	and	core	of	PBL	teaching,	which	has	a	direct	impact	on	
students'	 learning	 motivation	 and	 enthusiasm	 [5]‐[7].	 Therefore,	 the	 course	 content	
organization	model	should	follow	the	PBL	teaching	concept,	highlight	the	problem	orientation	
and	 improve	 students'	 independent	 learning	 ability.	 At	 the	 beginning	 of	 each	 chapter,	 the	
teacher	should	explain	the	teaching	objectives	of	the	chapter	to	the	students,	and	use	the	cases	
to	introduce	the	key	contents	of	the	chapter.	After	finishing	the	key	points	of	the	chapter,	the	
teacher	can	give	a	prompt	to	guide	the	students	to	quickly	form	a	group	discussion.	According	
to	 the	 questions,	 students	 use	 mobile	 phones,	 laptops	 and	 other	 tools	 to	 search	 literature	
independently	and	seek	possible	answers	to	the	questions.	To	cultivate	the	students'	interest	
in	further	study,	at	the	end	of	each	chapter,	lecturers	can	combine	the	question‐oriented	and	
typical	cases	that	follow	the	market	trend	to	review	the	chapter	knowledge,	make	the	student	
to	change	the	single	thinking	to	solve	the	problem,	encourage	students	to	treat	problem	in	a	
multidimensional	 view,	 and	 provide	 students	 with	 open	 debate	 and	 	 exploratory	 learning	
platform	[6].	
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On	the	basis	of	Zhang	chengke	(2015)	and	Aotian	(2017)	[6]	[7],	combined	with	the	content	and	
knowledge	characteristics	of	the	course	of	consumer	behaviour,	the	design	reference	model	for	
"problem"	in	the	classroom	case	is	as	follows:		
(1)	 based	 on	 given	 PBL	 discussion	 topic,	 the	 background	 of	 the	 problem	 is	 introduced.	
Interesting	questions	attract	students'	attention,	so	the	teacher	should	describe	the	background	
of	the	problem	vividly	and	closely	to	the	reality,	so	as	to	attract	students'	interest	in	research	
on	the	problem.	
(2)	 problem	 research	 status	 at	 home	 and	 abroad.	 The	 introduction	 of	 the	 current	 problem	
research	 status	 from	domestic	 and	 foreign	 scholars	 can	 deepen	 students'	 understanding	 of	
research	 problems,	 improve	 students'	 ability	 to	 quickly	 refer	 to	 literature,	 and	 cultivate	
students'	ability	to	review	literatures.	The	analysis	and	discussion	of	problems	should	be	based	
on	the	corresponding	research,	and	the	discussion	of	problems	should	have	some	basis.	
(3)	analysis	of	basic	problems	and	expansion	problems.	By	probing	into	the	basic	questions,	
students	can	master	the	basic	knowledge	required	by	the	courses,	and	the	expansion	problems	
is	a	kind	of	innovative	learning.	The	purpose	is	to	carry	out	exploratory	discussions	through	the	
expansion	 problems	 and	 combine	 the	 teaching	 contents	 of	 consumer	 behaviour	 with	 the	
following	questions:	
Basic	problem	1:	based	on	the	background	and	reality	reflected	by	the	proposed	topic,	analyse	
the	 internal	 and	 external	 motivation	 conditions	 and	 motivation	 theories	 of	 consumers	 to	
master	the	basic	knowledge	of	chapter	2	of	the	course;	
Basic	problem	2:	based	on	the	background	and	reality	reflected	by	the	proposed	topic,	analyse	
the	 characteristics	 of	 perception	 and	 its	 influencing	 factors,	 as	 well	 as	 the	 information	
processing	theory	of	perception,	so	as	to	master	the	basic	knowledge	of	the	third	chapter	of	the	
course;	
Basic	 problem	3:	 on	 the	 basis	 of	 basic	 problem	1,	 a	 new	problem	 is	 constructed	by	 adding	
hypothesis	and	scenario	simulation,	so	that	the	basic	knowledge	of	chapter	4	can	be	mastered	
through	the	study	of	this	problem.	
Expansion	problem:	based	on	the	research	of	the	previous	four	basic	problems	and	combined	
with	the	knowledge	requirements	of	chapter	5	or	6	of	the	course,	an	expansion	problem	is	set,	
so	that	the	basic	knowledge	of	chapter	5	or	6	of	the	course	can	be	mastered	through	the	study	
of	the	expansion	problem.	

4. Conclusion	

The	problem	design	is	particularly	important	in	the	whole	teaching	design.	By	adopting	the	PBL	
"problem"	 design	 reference	 model,	 students	 can	 carry	 out	 group	 discussion	 on	 practical	
problems,	 consolidate	 the	 knowledge	 learned	 and	 improve	 the	 learning	 atmosphere	 of	
classroom	knowledge.	Through	introduction	of	the	PBL	teaching	mode,	and	the	targeted	reform	
of	course	knowledge	module,	the	course	content	organization	mode,	it	can	make	the	curriculum	
more	 systematic,	 integrated,	 and	 improve	 students'	 learning	 motivation	 and	 learning	
enthusiasm,	 improve	 students'	 comprehensive	 practical	 ability,	 and	 further	 cultivate	 the	
students'	innovative	spirit	and	team	spirit.	
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