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Abstract	

This	article	is	considered	in	the	context	of	the	Internet	plus	background,	highlighting	the	
impact	and	impact	of	"Internet	plus"	on	traditional	physical	stores,	and	from	the	side	to	
demonstrate	the	opportunities	and	evasion	of	online	stores.	According	to	the	literature	
analysis	 method	 and	 the	 investigation	 research	 method,	 the	 author	 gives	 his	 own	
suggestions	 for	the	transformation	of	the	physical	store	to	the	online	store	under	the	
“Internet	plus”	situation,	and	gives	corresponding	measures	for	the	organic	combination	
of	offline	physical	stores	and	online	stores.	In	order	to	give	some	reference	to	the	online	
and	offline	businesses	and	related	personnel	under	the	"Internet	plus"	big	situation.	
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1. Introduction	

The	Internet	belongs	to	the	media	field.	Also	known	as	the	international	network,	the	Internet	
began	in	1969	in	the	United	States.	It	is	a	huge	network	that	is	connected	in	series	between	the	
network	and	the	network.	These	networks	are	connected	by	a	common	set	of	protocols	to	form	
a	logical	single	large	international	network.	Usually	the	Internet	refers	to	the	Internet,	while	
the	Internet	refers	to	the	Internet.	This	method	of	interconnecting	computer	networks	can	be	
called	"network	interconnection".	On	this	basis,	a	global	Internet	that	covers	the	whole	world	
is	called	the	Internet,	that	is,	a	network	structure	that	is	connected	to	each	other.	In	addition,	
the	Internet	can	also	be	seen	as	a	public	virtual	space,	such	as	Weibo,	Facebook	and	other	online	
social	platforms.	
"Internet	plus"	 is	 a	new	economic	ecosystem	based	on	 the	 Internet	and	 relying	on	 Internet	
information	 technology.	The	purpose	of	 “Internet	Plus”	 is	 to	 combine	 the	advantages	of	 the	
Internet	with	traditional	industries	to	promote	industrial	transformation,	 increase	economic	
productivity,	and	promote	the	growth	of	social	wealth.Chinese	premier		Keqiang	Li	once	again	
emphasized	 the	 important	position	of	 "Internet	plus"	 in	economic	development,	 and	clearly	
emphasized	that	the	country	will	formulate	an	"Internet	plus"	action	plan,	which	means	that	
"Internet	plus"	will	enter	an	era	of	rapid	development.	
Online	shop,	as	the	name	suggests,	is	an	e‐commerce	platform	that	pays	through	various	online	
payment	methods	 (such	 as	bank	 card	online	banking,	Alipay,	WeChat,	 etc.).	As	 a	 form	of	 e‐
commerce,	 it	 is	 a	way	 for	 people	 to	 browse	while	 browsing.	 A	website	 that	 purchases	 and	
completes	transactions	through	various	online	payment	methods.	Most	of	the	online	stores	in	
china	use	Taobao,	eBay,	pat,	Jingdong,	shopping	mall	shopping	and	other	large	online	trading	
platforms	to	complete	the	transaction.From	another	angle,	online	stores	can	also	refer	to	small	
virtual	stores	in	large	platform	websites	in	china,	such	as	Taobao,	Tmall.com,	Jingdong	Mall	and	
other	third‐party	merchants.	
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The	term	"physical	store"	appears	only	after	the	appearance	of	an	online	store.	Unlike	an	online	
store,	a	physical	store	has	a	fixed	location	and	has	certain	hardware	facilities.	In	terms	of	form,	
physical	stores	are	also	sold	through	the	Internet,	and	gradually	shift	to	virtual	stores,	which	
has	led	to	the	emergence	of	online	stores.	Therefore,	the	concept	of	physical	stores	and	online	
stores	is	relatively	speaking.	There	is	no	absolute	concept.	They	can	transfer	each	other	through	
different	media.	

2. The	Reason	Why	"Internet	plus"	Affects	Physical	Stores	

2.1. Transformation	of	Consumption	Concept	
With	 the	 advancement	of	 technology	 and	 the	popularity	 of	 “Internet	plus”,	 Internet	 trading	
platforms	have	sprung	up,	and	a	 large	number	of	online	stores	have	emerged.	Online	stores	
have	attracted	a	large	number	of	customers	with	low	prices	and	convenient	purchase	methods;	
at	 the	 same	 time,	 China’s	 consumption	 The	 company	 has	 also	 changed	 the	 previous	
consumption	concept	of	low	price	or	consequent	consumption,	paying	more	attention	to	the	
cost	performance	of	products,	and	 the	demand	 for	high	quality,	high	quality	and	 innovative	
products	has	also	increased	greatly.	

2.2. Convenience	of	Online	Shopping	
Online	shopping	is	popular	among	consumers	for	its	convenience	in	online	shopping.	The	main	
reason	 is	 that	 its	 order	 is	 not	 limited	by	 time,	 and	 it	 can	 obtain	 a	 large	 amount	 of	 product	
information,	and	even	buy	goods	that	are	not	available	locally,	and	from	ordering,	Buying	goods	
to	 the	 door	 does	 not	 require	 visiting	 the	 site,	 saving	 time	 and	 effort.	 In	 terms	 of	 payment	
methods	and	prices,	online	payments	are	safer	than	traditional	cash	payments,	avoiding	cash	
loss	or	robbery.	All	of	these	have	greatly	improved	the	convenience	and	security	of	consumers'	
shopping,	 so	 that	 people's	 shopping	 is	 not	 limited	 by	 time	 and	 region.	 For	 consumers,	 the	
downgrade	of	consumption	has	become	a	current	trend.	Now,	through	the	network,	there	is	
more	possibility	for	the	width	and	breadth	of	the	choice	of	goods,	so	that	online	stores	have	a	
greater	impact	on	traditional	physical	stores.	

2.3. Low‐Cost,	Low‐Risk	Benefits	
The	rapid	sprouting	of	online	stores	is	inseparable	from	the	low	cost,	low	risk	and	high	profits	
created	by	them.	 In	terms	of	cost,	online	products	save	a	series	of	expenses	such	as	renting	
storefronts,	 calling	 employees,	 and	 storage	 and	 storage.	 Online	 sales	 have	 no	 inventory	
pressure,	 low	 operating	 costs,	 and	 the	 scale	 of	 operations	 is	 not	 restricted	 by	 the	 venue.	
Therefore,	the	price	is	generally	higher.	Similar	products	in	the	mall	are	cheaper.	In	the	near	
future,	more	companies	will	choose	online	sales,	and	timely	feedback	on	market	information	
through	the	Internet	will	adjust	their	business	strategies	in	a	timely	manner,	thereby	improving	
the	 economic	 efficiency	 of	 enterprises	 and	 their	 ability	 to	 participate	 in	 international	
competition.		

2.4. The	Policy	Driven	
In	recent	years,	e‐commerce	has	become	an	effective	means	for	China	and	the	world	to	compete	
for	 economic	 strength	 and	 integrate	 global	 resource	 allocation	 advantages,	 and	 China's	 e‐
commerce	development	is	also	among	the	best	in	the	world.	As	early	as	in	China's	"Eleventh	
Five‐Year	Plan",	there	are	related	policies	and	measures	that	promote	the	development	of	e‐
commerce	and	promote	the	transformation	of	economic	structure	and	the	transformation	of	
economic	 growth	 mode.	 In	 recent	 years,	 as	 China's	 attention	 to	 “Internet+”	 has	 gradually	
increased,	the	government	has	also	introduced	a	number	of	policies	that	give	online	economic	
incentives	and	promote	online	economic	development.		
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3. Exploring	the	Possibility	of	a	Physical	Store	Business	Model	

3.1. Adhere	to	the	O2O	Model	
Implementing	the	O2O	model,	combining	e‐commerce	with	the	real	economy,	combining	online	
operations	with	 offline	 operations,	 online	 transactions,	 and	 online	 services,	 this	model	 has	
irreplaceable	advantages.	
For	consumers,	it	is	possible	to	obtain	richer	and	more	comprehensive	content	information	of	
merchants	 and	 their	 services,	 and	 it	 is	more	 convenient	 to	 consult	 and	pre‐sell	 online	with	
merchants	 and	 obtain	 cheaper	 prices	 than	 offline	 consumption.	 For	 the	 merchants,	 it	 can	
reduce	the	dependence	of	offline	entities	on	the	prime	location	of	the	prime	location,	greatly	
reduce	the	rental	expenses,	and	gain	more	publicity	and	display	opportunities	to	attract	more	
new	customers	to	the	store,	master	the	user	data,	and	greatly	enhance	The	maintenance	and	
marketing	 effect	 of	 old	 customers,	 better	 understanding	 of	 user	 psychology	 through	 user	
communication	and	interpretation.	It	is	closely	related	to	the	daily	life	of	the	user,	and	can	bring	
convenience,	preferential,	consumer	protection	and	other	functions	to	the	user,	and	can	attract	
a	large	number	of	highly	viscous	users.	It	has	a	strong	promotion	effect	on	merchants	and	its	
measurable	promotion	effect,	which	can	attract	a	large	number	of	offline	life	service	merchants	
to	join.	

3.2. Exploring	the		O2C	Mode	
O2C	 (Office	 to	 Customer):	 The	 company	 provides	 customized	 services	 for	 customers.	 Also	
known	 as	 Online	 to	 Configuration:	 online	 configuration‐based	 e‐commerce	 model,	 which	
means	to	move	customized	products	to	the	Internet,	through	the	online	platform	to	implement	
product	 configuration	sales,	 such	as	 cabinets,	wardrobes	and	other	 furniture	products.	Also	
known	as	Oldpainters	to	Customization:	brand	and	service	overlay	personalization.	
Because	the	O2C	model	saves	a	high	amount	of	intermediate	channel	cost	difference	and	store	
counter	deduction,	Office	 stores	can	give	 the	 lowest	profit	price	 to	consumers,	and	 the	O2C	
model	may	lead	the	shopping	lifestyle	in	the	future.	
	The	O2C	model	has	become	very	popular	abroad,	but	it	is	recognized	by	the	Chinese	people's	
herding	effect	on	online	shopping.	At	present,	this	model	is	still	in	the	process	of	continuous	
exploration	in	China.	Currently	mainly	used	in	clothing,	jewelry,	cabinets,	wardrobes	and	other	
industries.	Whether	the	future	can	be	extended	to	more	industries,	such	as	the	food	industry,	
although	 there	 are	 great	 cost	 issues,	 but	 after	 all,	 the	 needs	 of	 consumers	 can	 be	 perfectly	
matched,	so	O2C	still	has	great	development	potential	in	the	food	industry.	

3.3. "Takeaway	Mode"	Combined	with	VR	Technology	
Many	people	know	that	 the	 take‐away	 industry	 is	booming	 in	 the	context	of	 the	 Internet	+,	
among	which	food	take‐out	is	the	main	force	in	the	industry.	Some	industries	and	even	outside	
selling	platforms	have	developed	"O2C"	private	customized	services	for	the	media.	On	the	other	
hand,	VR	is	a	virtual	reality	technology,	which	has	been	used	in	the	private	sector,	such	as:	VR	
glasses.	 If	 you	 combine	 the	 take‐away	 model	 with	 VR	 technology,	 and	 with	 the	 powerful	
information	interactivity	of	VR	technology,	you	will	truly	realize	“free	travel”	and	“day	trips”,	
that	is,	you	can	enjoy	the	shopping	experience	available	in	the	store	at	home.	.	Imagine:	Use	VR	
glasses	to	pick	clothes,	clothes	are	"near	the	eyes,	at	your	fingertips."	This	will	save	time	on	the	
spot	selection.	After	the	selection,	one‐click	orders	will	be	placed,	and	the	neat	seller	can	quickly	
deliver	the	clothes	to	your	hands.	Compared	with	the	traditional	online	ordering	mode,	I	don't	
know	how	much	faster.	
A	very	important	issue	is	that	under	this	model,	the	business	model	of	the	physical	store	will	
undergo	 radical	 changes,	 and	 even	 unmanned	 goods	 can	 be	 realized.	Under	 the	 premise	 of	
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technology,	this	model	will	profoundly	impact	the	traditional	online	store	model,	providing	a	
possibility	for	the	survival	of	physical	stores.	

4. Conclusion	

This	article	has	conducted	a	superficial	study	on	the	impact	of	the	"Internet	plus"	situation	on	
physical	 stores.	 I	 hope	 that	 the	 traceability	 of	 these	 reasons	 can	 be	 traced	 to	 the	 relevant	
personnel	who	are	engaged	in	online	stores	or	physical	stores	in	this	era.	It	is	hoped	that	the	
later	researchers	can	continue	 to	deepen	 the	more	cutting‐edge	knowledge	 in	 this	 field	and	
make	a	deeper	contribution	to	the	transformation	of	physical	stores	and	online	stores	under	
the	socialist	market	economy.	
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